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The State of Marketing Spend Trends 2022

Do you know where your ad budget is going? How about where it should be going?
Rockerbox compiled the latest developments in marketing and advertising spending

so you don't have to. Use these stats to measure your spend against the trends and
understand what's staying strong, growing in popularity, or seeing a dropoff.
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TREND 1
Facebook Impact to Spend
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i0S14 changes affected Facebook'’s Immediate Post iOS
T .. Changes
performance and reliability, driving many
businesses to jump ship for other channels Impact Felt to Ad
with better return and instant scalability, like Performance
offline. In late 2021, however, some brands
started to return to Facebook. Why? Small
and medium brands were less likely to invest
in and see value from channels like linear TV
and OTT, so instead they returned to 0 10 20 30 40 50 60
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TREND 2 Google Impact to Spend
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No surprises here—Google remains a large
piece of the ad spend pie. Not sure why?
Just think of all the times you've Googled
something and made a buying decision Holiday 2021
from the search page. Might not be sexy, but

Google non-branded search and shopping 2022 to Date
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TREND 3 % of Spend on TikTok MoM

TikTok is on the Upswing

Big for Gen Z and advertisers, TikTok grew

from .2% of ad spend to over 2.% from January
2021 to March 2022.
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Want to get this level of clarity into
your own spend AND understand
what’'s working?

e — =

Rockerbox provides a single source of
truth for your marketing and advertising
activities so you can take action on your
data make better, smarter decisions for
your business.
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https://www.rockerbox.com/demo?utm_source=collateral&utm_medium=infographic&utm_campaign=state+of+spend

